
 
 

  



 

 

 

































  













‐













                                            



 
 



                                            



                                            









 





 



                                            



                                            



ş



                                            







 





                                            



                                            







 
 













 



 







 
 





                                            



 



 
 







 

 





 
 





 





 
 



 
 





 
 

 
 

 



 

 

 

 

 

 

 









 







 

 

 

 







 









                                            















 





 

 

 

 

 

 











 
 

                                            











                                            





                                            













                                            











 







 

 

 

 

 

 

 







‐



‐

 















                                            



 



, 

 





 



 

 

 

 

 



 







 

 

 

 

 

 

 

 



 

 

 





 

 

 



 

                                            







 



 

















 

 

                                            

https://www.upf.edu/es/web/cirep


 

 

 

 





 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                            



 





 
 



 

 

 

 

 

 











 



 

 



 



 



 

 



 



 

 



 

 

 
 

 



 

 



 

 



 
 

 



 



 

 
 



 



 

 
 



 



 

 



 



 

 
 



 



 



 



 



χ



 



 



 



 

χ



 



 



 



χ

 



 





 

χ



 

 



 

χ



 

χ



 

 



 





 

χ



 

χ



 



 



χ

 





 



 





 

 



 

 







 



 

 

 







 

 





                                            





                                            
24  



 



 









 



 
 

 





 





                                            





 







 

 



 



 

 













 

 
 
 

 



 





                                            









 

 

 
 

 









 





                                            
27 

 





 









 

 

 

 

 









 

 

 



 

 

 

 

 

 



 

 





                                            





 







 





 





 

 







‐





 

 

 



 

 

 











 





https://doi.org/10.1521/jscp.23.1.7.26988
https://doi.org/10.1111/j.1442-200X.2006.02180.x
https://doi.org/10.1080/00913367.1998.10673558
https://doi.org/10.1089/cyber.2016.0098
https://repositori.upf.edu/handle/10230/27413
https://doi.org/10.1177%2F0002764204271506


https://doi.org/10.1016/j.ehb.2011.02.004
https://doi.org/10.1016/j.bodyim.2010.11.003
https://psycnet.apa.org/doi/10.2501/JAR-41-5-7-22
https://doi.org/10.1515/COMMUN.2008.010
https://doi.org/10.1016/j.jadohealth.2005.08.017
https://doi.org/10.1080/17408980701712106
http://doi.org/10.1016/j.bodyim.2014.04.004
https://psycnet.apa.org/doi/10.1007/s11199-005-1190-y
https://doi.org/10.1177%2F0891243203255605
https://doi.org/10.2753/JOA0091-3367390103


https://doi.org/10.1111/j.1745-6606.2003.tb00439.x
https://doi.org/10.1080/0267257X.2003.9728218
https://doi.org/10.1016/j.jada.2008.01.015
https://doi.org/10.1111/cars.12040
https://doi.org/10.1111/ijpo.12081
https://doi.org/10.1111/j.1559-1816.2010.00676.x
https://doi.org/10.1111/j.1559-1816.2010.00676.x


https://doi.org/10.1080/02673843.2016.1167748
https://doi.org/10.1111%2F1467-954X.00246
https://doi.org/10.1016/j.bodyim.2010.09.002


‐

https://doi.org/10.1002/eat.22403
https://doi.org/10.1177%2F02673231020170040401
https://doi.org/10.1108/13522750710754335
https://doi.org/10.1016/S0002-8223(01)00012-8
https://doi.org/10.1111/j.1460-2466.2000.tb02857.x
https://doi.org/10.1016/j.appet.2012.01.032
https://doi.org/10.1016/j.appet.2011.11.017
https://doi.org/10.1371/journal.pone.0074263


https://doi.org/10.1016/j.jaging.2015.08.003
https://doi.org/10.1080/00913367.1998.10673544
https://doi.org/10.1080/00913367.1998.10673544
https://doi.org/10.1002/1098-108X(199511)18:3%3C295::AID-EAT2260180313%3E3.0.CO;2-R
https://doi.org/10.1002/1098-108X(199511)18:3%3C295::AID-EAT2260180313%3E3.0.CO;2-R
https://doi.org/10.1080/17482790601005017
https://doi.org/10.1177%2F0163443703025003005


https://doi.org/10.1207/s15506878jobem4403_7
https://doi.org/10.1515/comm.27.3.349
https://doi.org/10.1016/S0193-3973(03)00072-8
https://doi.org/10.1177%2F0093650203256361
https://doi.org/10.1016/j.appet.2007.07.006
https://doi.org/10.1080/02642060902822083
https://doi.org/10.1080/00913367.1999.10673586
https://doi.org/10.1016/S0022-3182(00)70556-5
https://doi.org/10.1080/00224499.2011.572306


‐ ‐ ‐

http://doi.org/10.2196/jmir.6368
https://doi.org/10.1080/09589236.2014.927354
https://doi.org/10.1016/S1740-1445(03)00011-1
https://doi.org/10.1017/S1368980009990528
https://doi.org/10.1108/17473611311325564
https://doi.org/10.1108/17473611111114795
https://doi.org/10.1108/00070700310497219
https://doi.org/10.1111/j.1467-9507.2006.00361.x


Στο

https://doi.org/10.1086/383439
https://doi.org/10.1016/j.acap.2014.09.008
https://doi.org/10.1177%2F1049732307308129
https://doi.org/10.1111/cdev.12569
https://doi.org/10.1177%2F1329878X17693700
https://doi.org/10.1177%2F1363459306067310
https://doi.org/10.1080/01633392.1984.10505353


https://doi.org/10.1002/mar.20415
https://doi.org/10.1016/j.appet.2008.09.019
https://psycnet.apa.org/doi/10.1037/0022-3514.88.2.276
https://doi.org/10.1177%2F1357034X02008001003
https://doi.org/10.1080/02732170309220
https://doi.org/10.3200/SOCP.146.1.15-30
https://doi.org/10.1080/02650487.2017.1411056


https://doi.org/10.1016/j.bodyim.2010.03.004
http://dx.doi.org/10.1016/j.bodyim.2011.03.003
https://doi.org/10.1521/jscp.2009.28.1.1
https://doi.org/10.1521/jscp.23.6.768.54799
https://doi.org/10.1037/0012-1649.42.2.283
https://doi.org/10.1521/jscp.2009.28.1.43
https://doi.org/10.1017/S1368980010003691


https://psycnet.apa.org/doi/10.1037/0012-1649.42.5.929
http://dx.doi.org/10.1007%2Fs11199-009-9637-1
https://psycnet.apa.org/doi/10.1037/1064-1297.7.4.473
https://doi.org/10.1080/1352726042000207199
https://doi.org/10.1111/j.1360-0443.2005.00974.x


‐

https://doi.org/10.1111/j.1360-0443.2005.00974.x
https://doi.org/10.1111%2Fj.1471-6402.2006.00294.x
http://www.lse.ac.uk/media%40lse/research/EUKidsOnline/Home.aspx
http://www.lse.ac.uk/media%40lse/research/EUKidsOnline/Home.aspx
https://doi.org/10.1111%2F1471-6402.00100
http://dx.doi.org/10.3916/C42-2014-14
http://dx.doi.org/10.3916/C42-2014-14
https://doi.org/10.1016/j.bodyim.2014.12.002
https://philpapers.org/go.pl?id=FEABIW&proxyId=&u=http%3A%2F%2Fdx.doi.org%2F10.1177%2F026327640602300249


https://doi.org/10.1177%2F1357034X09354357
https://psycnet.apa.org/doi/10.1037/a0030766
https://doi.org/10.1521/jscp.2011.30.5.458
http://doi.org/10.1177/0049124187016001006
https://doi.org/10.1086/426621
https://doi.org/10.1016/j.jneb.2006.04.146


‐

https://psycnet.apa.org/doi/10.1023/B:SERS.0000018889.14714.20
https://doi.org/10.1089/cyber.2016.0248
http://dx.doi.org/10.1023%2FB%3ASERS.0000011072.84489.e2
https://doi.org/10.1111/j.1460-2466.2005.tb02658.x


‐

https://doi.org/10.1515/comm.2005.30.1.73
https://doi.org/10.1111/obr.12060
https://doi.org/10.5993/AJHB.23.4.3
https://doi.org/10.2501%2FIJMR-54-4-543-566
https://doi.org/10.1177%2F1470593109355246
https://doi.org/10.1016/j.bodyim.2015.03.006
https://doi.org/10.1038/bdj.2008.192
https://doi.org/10.1177%2F1367549407075898


http://doi.org/10.1177/0959353507084950


https://doi.org/10.1093/jpepsy/jsu012
https://psycnet.apa.org/doi/10.1037/0033-2909.134.3.460
https://psycnet.apa.org/doi/10.1037/0033-2909.134.3.460
https://doi.org/10.1377/hlthaff.2011.0609
https://doi.org/10.1108/17473610710733749
https://doi.org/10.1080/13527260701359272
https://doi.org/10.1080/02650487.2016.1203556
https://psycnet.apa.org/doi/10.1002/9781444302752.ch4


https://doi.org/10.1093/esr/jcq014
https://revistaestudiosarabes.uchile.cl/index.php/ADH/article/view/42750
https://doi.org/10.1016/j.appet.2006.12.003
https://doi.org/10.1016/j.appet.2003.11.006
https://doi.org/10.1111/j.1460-2466.2009.01420.x
https://doi.org/10.1177%2F1359105306065017
https://dx.doi.org/10.1037%2Fa0014399


‐

https://doi.org/10.1016/j.appet.2015.07.028
https://doi.org/10.1017/S1368980011001741
https://doi.org/10.1177%2F009365000027005003
https://doi.org/10.1080/15213269.2013.770354
https://econpapers.repec.org/scripts/redir.pf?u=http%3A%2F%2Fhdl.handle.net%2F10.2105%2FAJPH.2004.048058;h=repec:aph:ajpbhl:10.2105/ajph.2004.048058_2
https://doi.org/10.1080/15295030802192012
https://doi.org/10.1348/026151009X424240
https://doi.org/10.5694/j.1326-5377.2011.tb03182.x
https://doi.org/10.5694/j.1326-5377.2011.tb03182.x


https://doi.org/10.1080/10640260490267742
https://doi.org/10.1177%2F0163443710393387
https://doi.org/10.1177%2F0163443710393387
https://doi.org/10.1046/j.1365-277X.1998.00133.x
https://doi.org/10.1046/j.1365-277X.1998.00133.x
https://doi.org/10.1080/14608940500144104
https://doi.org/10.1016/j.bodyim.2012.03.007
https://doi.org/10.1016/j.bodyim.2011.07.006


https://doi.org/10.1300/J074v12n03_06
http://dx.doi.org/10.14198/fem.2008.11.05
https://doi.org/10.1086/668889
https://doi.org/10.1111%2Fj.1471-6402.2009.01517.x


https://doi.org/10.5294/pacla.2019.22.3.10
https://doi.org/10.1080/07393180216572
https://doi.org/10.1177%2F0002716207308681
https://doi.org/10.1177/1077727X07303486
https://doi.org/10.17159/2078-516X/2008/v20i1a292
https://doi.org/10.17159/2078-516X/2008/v20i1a292
http://cdnvideo.dolimg.com/cdn_assets/70f0f777f102857df9a7efe5c34f7cf07995c7d9.pdf
http://cdnvideo.dolimg.com/cdn_assets/70f0f777f102857df9a7efe5c34f7cf07995c7d9.pdf


https://doi.org/10.1093/eurpub/ckq065
https://doi.org/10.2304%2Fpfie.2007.5.1.59
https://doi.org/10.1111/j.1440-1754.2009.01548.x
https://doi.org/10.1111/j.1440-1754.2009.01548.x
https://doi.org/10.1080/0141192032000060984
https://doi.org/10.1108/17473611111141605
https://doi.org/10.1111/1467-9566.ep11347023


‐

https://doi.org/10.1016/j.appdev.2008.12.031
https://doi.org/10.1016/j.bodyim.2007.06.007
http://dx.doi.org/10.26439/persona2003.n006.877
https://doi.org/10.1111/j.1540-5931.2006.00333.x
https://doi.org/10.1016/0002-8223(94)92463-5
https://doi.org/10.1111%2Fj.1471-6402.2010.01580.x
https://doi.org/10.1080/00909889309365363
https://doi.org/10.1177%2F107769909607300209


https://doi.org/10.1016/j.bodyim.2007.03.002
https://doi.org/10.1080/0267257X.2003.9728217
https://doi.org/10.1080/0267257X.2010.495281
https://doi.org/10.1371/journal.pone.0129622
http://doi.org/https:/doi.org/10.1023/A:1018829332270
https://doi.org/10.1080/0300776032000076360
https://doi.org/10.1002/j.2161-1882.2004.tb00242.x


https://doi.org/10.1080/106402601300187713
https://doi.org/10.1038/sj.ijo.0800568
https://doi.org/10.1016/j.jadohealth.2010.01.004
https://doi.org/10.1080/00913367.2001.10673653
https://doi.org/10.1080/10714420490280152
https://doi.org/10.1111/j.1070-3535.2006.00421.x
https://doi.org/10.1111/j.1460-2466.2006.00301.x
http://dx.doi.org/10.15178/va.2016.135.41-56


https://doi.org/10.1177%2F1329878X1013500116
https://doi.org/10.1080/07491409.2012.667055
https://doi.org/10.1080/15551390701670768
https://doi.org/10.1080/10641734.2005.10505173
https://doi.org/10.1080/23796529.2010.11674677
https://doi.org/10.1002/cb.217


https://doi.org/10.1080/00913367.2004.10639172
http://doi.org/10.1080/00913367.1997.10673520
https://doi.org/10.1002/mar.4220100605
https://papers.uab.cat/article/view/v73-martinez
http://www.cuadernos.info/index.php/CDI/article/view/238


https://doi.org/10.18294/sc.2015.729
https://doi.org/10.1016/S0140-6736%2802%2911122-6
http://www.micuerpomegusta.com/
https://doi.org/10.1177%2F0002764204267257
https://doi.org/10.1177%2F019372398022004007


https://doi.org/10.1111%2Fj.1471-6402.2008.00452.x
https://doi.org/10.1111/j.1753-6405.2008.00252.x
https://doi.org/10.1348/026151008X349470
https://doi.org/10.1108/17473611211261665


https://doi.org/10.1177%2F1357034X97003003003
https://doi.org/10.1080/00913367.2004.10639166
https://psycnet.apa.org/doi/10.1007/s11199-010-9893-0
http://www.mondaq.com/content/pr_article.asp?pr_id=15680
https://psycnet.apa.org/doi/10.1037/a0012702
https://doi.org/10.1111/j.1753-4887.2001.tb07014.x
https://doi.org/10.1111%2Fj.1471-6402.2008.01477.x
https://doi.org/10.1080/10640260490481438
https://doi.org/10.1177%2F147059310100100104
https://doi.org/10.1002/cb.69
https://doi.org/10.1080/1352726032000080858


Ο

https://doi.org/10.1353/asr.0.0046
https://doi.org/10.1515/IJAMH.2009.21.2.235
https://doi.org/10.1108/13522750510619742
https://doi.org/10.1002/icd.535
https://doi.org/10.1509%2Fjppm.09.003
https://doi.org/10.1016/j.bodyim.2013.04.005
https://doi.org/10.1177%2F1367493507082758
https://doi.org/10.1186/1471-2458-11-21
https://dera.ioe.ac.uk/10738/1/sexualisation-young-people.pdf
https://doi.org/10.3916/C41-2013-18
https://doi.org/10.1080/10253860290031631


 

https://doi.org/10.18046/recs.i12.1678
https://doi.org/10.1177%2F0022022109335181


https://psycnet.apa.org/doi/10.1542/peds.2006-3595
https://doi.org/10.1353/asr.2000.0021
https://doi.org/10.1080/02650487.2000.11104787
https://doi.org/10.1080/01463370409370185
https://doi.org/10.1177%2F1367877910372709
https://doi.org/10.1002/mar.4220070205


https://doi.org/10.1016/j.appet.2015.02.026
https://doi.org/10.1080/09589230802419963
https://doi.org/10.1111/j.1741-6612.1997.tb01061.x
https://doi.org/10.1080/02650487.2007.11073018
https://psycnet.apa.org/record/2008-02102-005


https://academic.oup.com/jcr/article-abstract/26/3/183/1815356
https://link.springer.com/article/10.1023/A:1016575909173
https://doi.org/10.1097/00006534-200011000-00023
https://doi.org/10.1017/S1368980012003503
http://dx.doi.org/10.1017/S1368980009991984
http://scielo.isciii.es/scielo.php?pid=S0213-91112013000600019&script=sci_arttext&tlng=pt
https://www.sciencedirect.com/science/article/pii/S0213911116000066
https://doi.org/10.1515/COMM.2009.018
https://doi.org/10.2501/IJA-30-2-329-350


https://doi.org/10.1080/15213269.2011.620540
https://link.springer.com/article/10.1007/BF03327606
https://doi.org/10.1080/00224549709595427
https://dx.doi.org/10.4103%2F2249-4863.154628


‐ ‐

‐

https://doi.org/10.1016/S1695-4033(01)78648-1
https://doi.org/10.1016/S1740-1445(03)00003-2
https://doi.org/10.1525/maq.1987.1.1.02a00020


https://nebraska.pure.elsevier.com/en/publications/children-adolescents-and-advertising
http://www.lavanguardia.com/television/reportajes-television/20131106/54393790115/index.html
http://www.lavanguardia.com/television/reportajes-television/20131106/54393790115/index.html
https://doi.org/10.1080/02650487.2006.11072953


https://doi.org/10.1016/S1740-1445(03)00008-1
https://doi.org/10.1097/SAP.0b013e31817e2cb8
https://doi.org/10.1186/1479-5868-1-3
https://pediatrics.aappublications.org/content/103/1/129.short
https://pediatrics.aappublications.org/content/125/4/756.short


‐

https://doi.org/10.1016/j.jpsychires.2011.10.008
https://doi.org/10.1123/ssj.25.1.66
https://doi.org/10.1177%2F0022022115597068
https://www.childrenssociety.org.uk/sites/default/files/the-good-childhood-report-2017_full-report_0.pdf
https://www.childrenssociety.org.uk/sites/default/files/the-good-childhood-report-2017_full-report_0.pdf
http://doi.org/https:/doi.org/10.1177/0887302X0001800306
https://doi.org/10.1016/S1740-1445(03)00002-0


ş



‐

http://www.adlit.be/adlit-risicoanalyse.pdf
http://www.adlit.be/adlit-risicoanalyse.pdf
https://www.tandfonline.com/doi/abs/10.1080/02650487.2003.11072862








ANNOUNCER  
GRP'S 

CHILDREN 5-9 
YEARS 

1 PEDIASURE 6,694 

2 MINI BABYBEL 3,839 

3 DANONE/ACTIMEL 3,267 

4 MC.DONALD'S/HAPPY MEAL 3,097 

5 LA NEVERA ROJA 2,721 

6 LA PIARA/PATE  2,477 

7 GELOCATIL/MEDICAMENTO 2,430 

8 NESQUIK 2,327 

9 COLA CAO 2,250 

10 CUETARA/TOSTA RICA 2,129 

11 PHOSKITOS 1,933 

12 DODOT/GAMA PAÑALES 1,699 

13 SUNNY SPORT/REFRESCOS 1,508 

14 LA VACA QUE RIE/PALITOS 1,490 

15 ARTIACH/OSITOS 1,415 

16 CARREFOUR/HIPERMERCAD 1,370 

17 TOMORROWLAND/TRAILER 1,333 

18 LACASITOS 1,317 

19 WIMDU.ES 1,302 

20 LIDL/SUPERMERCADO 1,269 

21 NESTLE LION/CEREALES 1,247 

22 MAGIC BOX /ZOMLINGS  1,245 

23 BURGER KING/MENU DIVERKING 1,221 

24 VANISH GOLD 1,201 

25 JURASSIC WORLD/P.CINE 1,196 

26 DIA/SUPERMERCADOS 1,181 

27 JAZZTEL/ADSL+MOVIL 1,169 

28 KIRI/PORCIONES QUESO 1,143 

29 BIMBO/KEKOS/BIZCOCHOS 1,123 

30 KELLOGG'S/CHOCO KRISP 1,110 

31 BIG HERO 6/P.CINE 1,098 

32 JOHNSON'S/BABY/GAMA 1,060 

33 COLON/VANISH/DERTERGENTE 1,056 

34 PANINI/STAKS INVIZIMALS:LA RESISTENCIA/IMANES 1,051 

35 ARTIACH/DINOSAURUS/GALLETAS 1,044 

36 NUTREXPA/PALADIN/MINUTO 1,044 

37 LOWI.ES 1,042 

38 MUTUA MADRILEÑA AUTOMOVILISTA 1,042 

39 INTO THE WOODS/P.CINE 1,042 

40 INISTOLIN PEDIATRICO/JARABE 1,034 



41 VODAFONE/ONE 1,034 

42 BOSCH-CALGONIT 1,019 

43 DISNEY ON ICE/100 AÑOS DE MAGIA/ESPECTACULO 969 

44 COCA COLA 959 

45 EL LIBRO DE LA VIDA/P.CINE 952 

46 PADDINGTON/P.CINE 947 

47 LINEA DIRECTA ASEGURADORA/COCHES-MOTOS 936 

48 TRINA/REFRESCO 929 

49 WWW.TRIVAGO.ES 921 

50 CUETARA/CHOCO FLAKES 921 

51 BOB ESPONJA:UN HEROE FUERA DEL AGUA/P.CINE 907 

52 WWW.VIVUS.ES 898 

53 LA BELLA EASO/WEIKIS 862 

54 RIVES/TROPIC 862 

55 CHEETOS/THE SIMPSONS 841 

56 PANRICO/BOLLYCAO 831 

57 NOCHE EN EL MUSEO: EL SECRETO DEL FARAON/P.CINE 829 

58 DON SIMON/NARANJA EXPRIMIDA PREMIUM/ZUMO 826 

59 
PANRICO/BOLLYCAO VAP'S/BIZCOCHITO HORNEADO AL 
VAPOR 822 

60 PANINI/ADRENALYN XL/JUEGO DE CARTAS 821 

61 BOING/REVISTA 819 

62 CENICIENTA/P.CINE 802 

63 ZESPRI/KIWIS 790 

64 NENUCO/AGUA DE COLONIA 770 

65 NOCILLA/CREMA CACAO 761 

66 OPTICALIA/OPTICO 759 

67 JUVER/ZUMOS 754 

68 HIPERCOR/SUPERMERCADO 745 

69 LA VACA QUE RIE/SABOR CAMPESINO 739 

70 CANAL+ 732 

71 EDARLING.ES 724 

72 FRENADOL/JUNIOR/COMPRIMIDOS EFERVESCENTES 719 

73 CIFE/DISNEY TSUM TSUM/PELUCHES 716 

74 BIG HERO 6/DVD-BLU RAY 710 

75 NISSAN/PULSAR 707 

76 ONO/INTERNET-MOVIL 697 

77 DENTIX/CLINICA DENTAL 695 

78 ING DIRECT/CUENTA NOMINA 685 

79 NINTENDO/TOMODACHI LIFE/VIDEOJUEGO 673 

80 MOVISTAR/FUSION TV 672 

81 DISNEYLAND-PARIS 671 

82 AQUARIUS 668 

83 BOEHRINGER INGELHEIM/LIZIPAINA 664 

84 FRENADOL/DESCONGESTIVO 657 

85 LOS MINIONS/P.CINE 649 

86 GIOCHI PREZIOSI/MUTANT MANIA/MUÑECOS 640 

87 HS/CHAMPU ANTICASPA 637 

88 SIMON LIFE/BEB.FRUTA 630 

89 CLAN/REVISTA 628 



90 
BISOLVON/ANTITUSIVO COMPOSITUM-
MUCOLITICO/JARABE 623 

91 NESTLE/PIRULO JUNGLY LIMA LIMON/HELADO 600 

92 COLGATE/MAX WHITE ONE OPTIC/DENTIFRICO 598 

93 PANRICO/DONUTS 594 

94 WWW.QUEBUENO.ES 589 

95 GIOSEPPO/CALZADO 583 

96 DISNEY BABY/PRODUCTOS INFANTILES 578 

97 CANAL+/YOMVI 577 

98 LA CASA DE MICKEY MOUSE/COLECCIONABLE 576 

99 SUNNY DELIGHT/REFRES. 574 

100 EL CORTE INGLES 573 
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